
Sinclair Broadcasting uses the public airwaves free of charge and
is obligated to serve the public interest.  In an election year, 
this means giving equal time to each presidential candidate.  
Americans need information, not innuendo and innundation, for
democracy to function.  Sinclair's decision to force their stations
to air an anti-Kerry documentary days before the election is a clear
example of the dangers of media consolidation/monopoly.  


